of 
Agricu/tura/ 
Information... 


HAPPIER, 
MORE PROSPEROUS, 
BETTER INFORMED 
PEOPLE. 
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U. S. Department of Agriculture 
Land-grant college 
County extension workers 
Other Federal and State agencies 
Neighbors 
Farm organi zations 
Home organizations 
Newspapers 
Radio 
Television 
Magazines 
Trade papers 
Industry 


And so on. 
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Farm and home 
information, no matter 
how disseminated, 

is usually keyed fo... 


El Research of USDA and 
land-grant college. 


Rural development 
programs legislated 
by Congress and 
administered by 
the USDA. 
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e Major part of research- 
backed information 
tlows through channels 
of Cooperative 
Extension Service. 


e Local outlet is the 
county extension 
agent. 


THE 
COUNTY 
EXTENSION 
AGENT... 


SUPPLIES 

VERIFIED KNOWLEDGE 
AND HELPS CREATE 
SITUATIONS IN WHICH 
PEOPLE LEARN 

TO ATTAIN 

THEIR OBJECTIVES 

IN THEIR OWN MANNER, 
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- COUNTY EXTENSION PROGRAM 


REFLECT THESE FIVE GREAT RESOURCES 


The Land and what the land produces. 


Food, fibers, trees, and the like. 


People Who Till the Land 


Individuals . .. . . their farm and community 
organizations, their churches, schools, local 
government, and so on. 


E> Research and Fact-Finding 


In agriculture and home economics . . Federal, 
State and county. 


National Agricultural Action Programs 
Support prices, stimulated agricultural produc- 
tion to meet national goals, farm credit, 
marketing, soil conservation, rural electri- 
f ication, crop insurance, and the | ike. 


Tools and Facilities of Industry 


Channels for farm products to go to the consumer, 
farm machinery, fertilizers, insecticides, home 
” equipment, and others. 


These resources are marshalled locally to help people solve their ‘problems 
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Individual Problems 


Farmer problems of cultivation, harvesting, pest 
and disease control, increasing efficiency of 
production, managing the farm business, and so 
One 


Related home problems, such as lack of running 
water in the home, making clothing, canning 
fruits and vegetables, serving nutritious 
meals, family living, and many others. 


Community or County-Wide Problems 


Health and sanitation, cooperative marketing, 
conservation of soils and woodlots, better 
market roads and other adequate public serv- 
ices, and so on. 


National Problems 


Agriculture's role in contributing strength to 
nat ional economy, conservat ion and land-use, 
international relations, world trade, public 
finance, United Nations Organization, and other 
policies and problems on which local under- 
standing is important. 


Methods for teaching the individual, such as visits 
to the farm and home, calls by people to the 
agent's office, advice given on the telephone 
or through correspondence. 


Methods for group assemblies of people, such as 


meetings, tours, demonstrations, motion pic- 
tures. 


Mass communication methods, such as news stories, 
: radio programs, exhibits, circular letters, 
publications. 
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Providing people already contacted with additional 
exposures to the same knowledge released through mass 
channels. 


Widening the influence of knowledge to reach persons 
not contacted face-to-face. 


Reinforcing, interpreting, and clarifying oral teaching 
with educational aids, such as visual materials and 
publications, produced for the agents’ use. 


NUMBER PERCENTAGE OF FAMILIES CONTACTED 
WHO CHANGED BEHAVIOR 


To get people to adopt the recommendations of extension teaching, we need 
to reach them with many extension methods. A group of extension studies 
has shown that, as farm families were reached by an increasing number of 
extension teaching methods (from 1 to 9) the percentage of these families 
changing their behavior increased also (from 35 to 98 percent). (Based 
on studies of 2,501 farms in five States and 869 homes in four States.) 
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— What methods caused 3 out of 4 
farm families to adopt better practices? 


METHODS FOR MASSES 


News sTories » Radio 
Magazines « Exhibits 
Circular letters- Posters 
| Bulletins 


METHODS FOR GROUPS 


General meetings + Tours 
Method demonstration 
meetings - Motion pictures 
Leader training meetings 
Discussion meetings 

_ Extension schools 
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METHODS FOR INDIVIDUALS 


Farm and home visits 
Office calls - Correspondence 
Telephone calls - Demonstrations 


OTHER INFLUENCES 


not traceable, probably 
mostly from neighbor 
to neighbor 


Out of every 100 farm families adopting better 

farm and home practices, about 38 said this was 

due to popularized scientific information read, seen 

or heard in bulletins, newspapers, on the radio, or 
in other mass media. 
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SOURCE OF FACTS NEEDED BY AGENT 


Count y 


Experience of successful farmers, homemakers, 
and young people. 


Statistics and information about local soils, 
crops, livestock, weather, prices, marketing , 
and other pertinent data. 

State Land-Grant College 


Research information and economic facts. 


State agricultural programs 


U. S. Department of Agriculture 
Research and economic facts. 


National agricultural and other programs of 
interest to rural people. 


13 


Pe grulé 


¢ 7 7 


~ 


: 


CHANNELS FOR PROVIDING 


WITH | NFORMAT ION FROM THE FACTUAL RESERVOIR 


Direct from the Land-Grant College, through: 
Extension administrators and supervisors. 


Extension specialists in farming and home-making 
Subjects. 


Extension editors. 


Indirect from the U. S. Department cof Agriculture, 
through: 


National Extension Service to State Extension 
Service where national information is usually 
merged with State information before adapting 
and applying it to local problems. 
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In 1952 they -- 


= Distributed 23 million bulletins. 


Released 908,000 news stories. 


Took part in 167,800 radio programs. 


Used movies, filmstrips, exhibits, and other 
educational aids. 
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Newspaper Ads 
Support Extension 
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County Extension Agents 
Take to the Air 
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_ County Extension Agents ' 
~ Make Regular Use of © 
Bulletins and Circular Letters 
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Direct from State Extension Service in the Land-Grant 
College. 


Indirectly from National Extension Service in the 
U. S. Department of Agriculture 


By 


Sr 
SS 
———— 
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Instruction pamphlets. 
Training schools, workshops, and summer sessions. 
Tips through special services or cor respondence. 


The national Extension Service Review. 


Already prepared educational aids for immediate 
use. 


Field visits to agents’ offices. 
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THE STATE EXTENSION EDITOR 
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In using mass communications media and visual aids, county exten- 
sion agents look for leadership, training, and "information aids" to: 


THE STATE EXTENSION EDITOR 
AND MEMBERS OF HIS STAFF 


The State extension editor is a part of the staff of the Cooperative 
Extension Service of the U. S. Department of Agriculture and the State 
land-grant colleges. Under the administrative direction of the State 
extension director, the State extension editor is responsible, among 
other things, for releasing through mass communication methods, in- 


formation about agriculture, home economics, and related subjects. 


A leaflet is available from the Division of Extension Information, 
Extension Service, U. S. Department of Agriculture, Washington 25, 
DemGes on. 

THE ROLE OF THE STATE EXTENSION EDITOR 


OF THE 


COOPERATIVE EXTENSION SERVICE 
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Popularizes and disseminates constructive information 
on better farming and homemaking practices. 


1 


Keeps public informed, through mass communication 


. 
— 
== channels, of all worthwhile developments in agricul- 

y ture and home economics. 

. Trains, guides, and assists State and county extension 
== staffs to make the most effective use of news, radio, 
won television, visual aids, printed materials, and 


similar methods. 


Aids extension directors and other college adminis- 
trators with the mass communication and public 
relations aspects of educational objectives. 
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of the State Editors Wheel of 
Services and Relationships 
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Extension editors’ 
activities coordinated 
with objectives and 
programs of the 
USDA 


through the Federal 
Extension Service 
Division of 
Extension 
Information. 


USDA PLANNING 
ACTION AGENCIES 


OTHER DIVISIONS 


EXTENSION SERVICE 


KEY: 


Flow Chart -FEDERAL EXTENSION INFORMATION *° 


POLICY AND I, OFFICE 
ADMINISTRATIVE OFFICIALS | OF INFORMATION 


DIRECTOR OF 
EXTENSION WORK USDA RESEARCH 
BUREAUS 
EXTENSION SPECIALISTS 


NATIONAL PRESS, 
RADIO, MAGAZINES, 
AND OTHER MEDIA 


AND 


OF FEDERAL 


Directors Weekly Letter 
Publications 

Weekly News Service 
Radio - Posters 

Other teaching, information 
and visual aids and 
guidance 


STATE EXTENSION SERVICES 
a8. | STATE EXTENSION DIRECTOR STATE PRESS, 
oe RADIO, AND 

- COMMUNICATION 


FACILITIES 


_|LOCAL PRESS 
AND RADIO 


HB incoming basic policy, research and e . < < 
program information. ? . 
J Outgoing interpretive information (news, FA R M FA R M C I 15 Y 
radio, publications, visual aids, etc.) AND CITY AND CITY AND FARM 


Administrative and specialist contacts. 
1-2-46 
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FUNCTIONS OF THE DIVISION OF EXTENSION INFORMATION 


In supporting the overall, localized educational program of the Cooperative 


Extension Service, the Extension Information Division in Washington: 


(1) 


(2) 


(3) 


(4) 


(5) 


(6) 


(7) 


(8) 


(9) 


The Division Staff, headed by Lester A. Schlup, consists of a radio-TV 
specialist, visual specialist, 5 information specialists, a photographer, 
3 artists, plus other positions to handle distribution, clerical and 


Acts as liaison between U.S.D.A. and State extension 
editors. 


Helps extension editors train extension workers in 
meshing their direct teaching with mass media; and in 
producing and using educational aids. 


Informs extension editors about national agricultural 
information and program developments, in cooperation 
with the Office of Information and Agencies. 


Aids the Director of Extension Work in keeping State 
extension directors notified of background information 
and program developments, in writing the annual 
reports, preparing talks, and other materials. 


Provides consulting guidance to State extension editors 
on their plans of work, programs, and activities, and 
gives them other services as needed. 


Publishes a professional magazine featuring the practi- 
cal application of extension teaching methods. 


Prepares visual and written educational aids designed to 
strengthen local extension work. 


Prepares materials and information designed to interpret 
extension work to the public. 


Handles editorial work and performs other related 
services in the information, communications, and 
public relations fields. 


administrative activities. 
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OF AGRICULTURE 


EXHIBITS 
PICTURES. 
CHARTS 

POSTERS 


__ EXTENSION SERVICE 
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DEMONSTRATIONS 
Pius Color Slides Give Results 


least USDA. filmstrip 
howing how to make a 
irl’s dress step by siep 


One Slide Worth More 
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Page of Notes 
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\oricultural 
Publications 


SRN GE ACR VY 882 


Moxyland Residents 


Eaplanation of Letter Designation 


treat-State Residenty 


eerelal Bems 


ese lists indicate there 
are hundreds of Federal and 
State farm and home motion 
pictures, film strips, bulleiins, 
and leaflets — all ready for 
use by county extension agents 


In addition to the local use of information channels 
and methods by the county extension agent, both the 
Land-Grant College and the U. S. Department of Agri- 
culture support and back up his work with news stor- 
ies, radio programs, feature articles in magazines, 
cooperative planning with industry of movies and 
other educational aids which have no product advertis- 
ing, and the |ike,which reach both farm and urban 


audiences. 
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Content —- 


(A) 


(B) 


Determined by (a) operating programs and knowledge 
made available by the institutions of which 
Extension is a part; that is, the USDA and the 
land-grant colleges; and (b) the needs and 
desires expressed or felt by people to be served. 


Collectively, the content areas cover broad 
segments of human activity. 


General Aims of Information —- 


(A) 
(B) 
(C) 
(D) 
(E) 


Attract attention. 

Develop interest. 

Convey factual information. 
Facilitate sound decisions. 


Encourage action. 


: 
parornrn et 


SEF 
rath ae. eave 


(stu eae 97 y tics 
ee Ue +s ena ioe 7 
ne =, fan. ine 


ar 


== Effectiveness of Information —- 


Determined by how well the recipient is able to relate 
it to his own experience and understanding; what it 
means to him in terms of his habits and welfare. 
This means the information should be- 


(A) Based upon authoritative knowledge tested under 
conditions similar to those where it is to be 
disseminated. 


(B) Adapted to local needs and attitudes of people. 


(C) Presented in the words and expressions people 
in the community commonly use. 


(D) Sponsored by the closest official source that 
people trust. 
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